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IN THE CLAinnS: 

The text of all pending claims, (including withdrawn claims) Is set forth below. Cancelled 
and not entered claims are indicated with claim number and status only. The claims as listed 
below show added text with underlining and deleted text with otrikpthrough . The status of each 
claim is indicated with one of (original), (currently amended), (cancelled), (withdrawn), (new), 
(previously presented), or (not entered). 

Please ADD claim 20 and AMEND the claims in accordance with the following: 

1 . (currently amended) A marketing method fef-promoting to users^ on a network^ 
sales of product groups including a first product group that a first provider provides and a second 
product group that a second provider, provides, the marketing method comprising .meli>4m§: 

a-product otorago ctop of storing product information including first product Information 
that includes a product name and a product attribute relating to the^eadiSfst-pFeduGts^a!^^ 
included in the first product group, and second product information that includes a product narn e 
and a product attribute relating to the^.eagb -gQQC>y^d products ^ BroducL^ncluded in the second 
product group; 

a product cclcctlon acocptonc o ctop of accepting selection of a fireLP^'oduct jn the first 
product group In which a user takes an interest; 

on intention ctorago step if tho user ha e-seleeted- any firct product, of assigning a 
correspondence between and storing the first product information relating to said first productpl,!] 
and a first user identifier by which the first provider identifies the user, if the user has selected 
any product in the first product group : 

o product rewo r king stop, baood on tho first produot informat i on relating to caid first 
product and tho oocond product information, of roworking tho first product information relating to 
Goid first product, into oooond product I nformation rolating to any cocond product hav i ng 
rnfnwnnry fn o^iH fircf produc t reading out, from the sto r ed second product infomiation. second 
product information that includes the product attribute relate d to said first product and that 
includes a product name different from the product name of s aid first product; and 

a firot provioion step of providing the read ouls econd product information on said second 
produc t r obtained in said produot reworking otop, to the user identified with the first user 
identifier. 



2. (currently amended) The marketing method set fortti in claim 1 , further including 
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oomprising: o Gocond prov i sion otop -e l 

providing to tho cooond providflr the readouLsecond product information obtained In 
said product reworking st e p; and the first user identifier to the secQnd provider. 



3. (currently amended) The marketing method set forth in claim 1.6>aifl»a. further 
comprising i ncludin g: 

a firct uoor roworldng stop of roworking-modtMng tlie first user identifier into a second 
user Identifier by which the second provider identifies the user and 

wh oroin caid s e co n d provioion otop p r n vidn r rth o o o cond u bui i dontifiprt ft th n n nr t o nd 
provider i notoad of th o fi rst us &F-i dentif iefr 

providing the raad out second product information and th e second user identifier to the 

second prowder. 



4. (currently amended) The marketing method set forth In claim 3, yh^rein sa'tt 
assigning further comprises: w horoin oald intention ctoring otop, if 

Hi:>terminina whether t he user has selected said second product based on the read o . Hi 
second product Infomiatio n provided in oa l d i and .f i rot provision otop. 

agBiBftft assionlna and storing a correspondence between and furthor stores §aid.second 
product information relating to said second produclILD and sajdjh© second user identifier. 



5. (currentty amended) The marketing method set forth in claim 3, further 
eomoiisingr inc l udinq: 

a purchoeo accoptanco stop of accepting from the user, based on the first user identifier, 
an instruction to purchase said second produc t r origlnofing from tho oocond product information 
prov i ded i n ooid firct provision otep ; and 

a oottloment prooooo otop of carrying out a payment process for said second product, 
utilizing the second user identifier corresponding to the first user identifier. 

6. (currently amended) The marketing method set forth in claim 5. fjrther gomprisinq 
whoroin : 
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tho product groups fi'^t^"'- inrii rHa storing third product information that includes a 
product name and a product attribute relating to each pr oduct in a third product group provided 

bv a third provider and 

reading out, if second product Is accepted and purchased, from the stored third product 
information, third product information that includes th e product attribute related to said secQnd 
p HMg* and said first product and includes a prod u rt nagie that is different from the product 
name of said first product and said second product. 

a third product group that o third provider provid oc; said product ctorago stop furth e r 
otoroo third product information relat i ng to tho third produoto included i n the third product group: 
and if in oold purohas o acc e ptanGO stop an instruction to purchas o caid sooond product has 
b um I J LCOptod. 9a l d pr ndiirt rn wnrl ii n g nt i - r, '''^''"nH pmrtnrt infonnation rotating to 

said-se€ ond product and tho third product information. rewo F kO tho oooond product inf o rmation 
m loLl i i y t u L J i d u um nd prod i i fft. in fn third product informat i on rotating to any third product having 
folovanoy to oaid oooond product . 

7. (currently amended) The marketing method set forth in claim 6, further 
compri$ing:_4 R c l ud i ng a th i rd prov i oion otcp of 

providing tottio third provider the third product infomnation obtoinod in oaid product 
Fcworking etopi and the first user tHftntifier to the third provider. 

8. (currently amended) The marketing method set forth in claim 6, further 
comprising: 

i nc lu dina n nn^ "n'< rnu>firlrtnq rtnp of roworking modifying t he first user identifier 
into a third user identifier by which the third provider identifies the user; Vi*»eFelfi-.and 

jQid third provioion ntTT pr?"'^"^ *^>^ ♦^irrt ui-or iri n nfifinr to tho third provider i nctcad of 
thn firrt I i^nr iripnfifip r providing the third product In formation and the thini user identifier to the 
third provider . 

9. (currently amended) The marketing method set forth in claim 2, further 
comprising: i flc l uding 

an alteration st e p of accepting, according to a request from the second provider, a 
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change in the second product infomnation provided to the use r In e a ld first prov i oion c top . 

1 0. (currently amended) The marketing method set forth in claim 1 , further comprising 
inc l ud i R g; 

Q . roquoct accoptQno o otop of accepting a request for provicion of the first product 
information stored[[,l) in an assigned correspondence with said first user IdentifierT-ifl-sald 
int e ntion storag e^step; and 

an it o rativo ox o cution step of iteratively nyncutina orovidino the read out second product 
information related to said second product obtained in said product reworl^ing step, to the user 
identified with the first user Identifier o a i d firo t provtsion - Gtop when ev er thoro ic a said r e qu e st j 
and o termination stop of e nding - oa l d iterative oxocution stop . 



11 . (currently amended) The marketing noethod set forth in claim 2. further 

comprising; 

ine iuding a provid o r c o l cot i on accoptanoo step ^ accepting^ from the user^ selection of a 
provider in which the user takes an interest; and wliomi n i n ca i d product rcw o rl ^i no rt rp , 

convertingj irst product infomnation for products , in said first product group relating to said 
fir:;t product ic reworked into second product information foreeeef^roductsJn.sajdsecond 
product group that the selected provider toodtea - provides, among any Docond productsw hereby 
second product Information includes the product attribute relate d to said first product and 
includes a product name that Is different from the product nam e of said first product-haviflg 
rolovanoy to oaid first product . 



1 2. (currently amended) The marketing method set forth in daim 2, wherein said 
assigning further comprises iw horoln: 

said intontion otorago ctop furthor ctores, stgrjng,in correlation with the first product 
ihformaflon and the first user identifier, user information relating to the user; and 

f^^irf rtnnnn H prnu i Hnn pfap furthor provides Providing t he user Information to the second 

provider. 
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1 3. (currently amended) The marketing method set forth In claim 1 2, further 
comprlsln gi no l uding : 

a diooloauro lovol sotting ctep of setting a disclosure level at which the user information is 
provided to the second provide r in caid 6ocond provis i on st e p ; and 

q ^,rnr infnrmitinn rnixnrlrjn r; H np r f mworkin n Providing. a cconJIng to the disclosure 
levels the user Information provided t o the second provider. 



1 4. (currently amended) A marketing method foi^promoting on a network sales of 
' product groups including a first product group that a first provider provides and a second product 
group that a second provider provides, the marketing method comprisinginoludina : 

a product ' storage otop of storing product infomiation including first product information 
that Includes a product name and a product attribute relating to eaci itho firct products . eESdysl 
included in the first product group, and second product Information that include^ a product name 
and a product attribute relating to each t ho cooond products fi rodu^lncluded in the second 
product group; 

0 produot - s e loctlon accoptanoo otop of a ccepting selection of a fisLproduct in the first 
product group i n which a user takes an Interest; 

an intent i on otomgo otop if tho uoor hao co l ootod any first product, of a ssigning a 
correspondence between and storing the first product information relating to the selected first 
product!!.)! and a first user identifier Identifying the user if the user has selected any product in 

the first product group : 

^ f rrt .. rrtr - rffl i inrvinfi rfnp of reworkin a -modlfving t he first user identifier into a second 

user identifier by which the second provider Identifies the user; and 

a oooond provision stop of providing to tho oocond provider t he first product information 
relating to said firot produetr and the second user iHpntifiRr^ tha ssecond provider. 



1 5. (currently amended) A marketing device4ef promoting on a network sales of 
product groups including a first product group that a first provider provides and a second 
product group that a second provider provides, the marketing device 
comprising includin g: 

product ctprjgo mean^ for storing product information including first product information 
that includes a product name and a product attribute relating to each .tho firot products firoduct 
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included in the first product group, and second product information tliat includes a product name 
and a product attribute relating to each t hic oooond producto m oducLincluded in the second 
product group; 

product s e loction acooptanc e means for accepting selection of a first product in the first 
product group In which a user tal<es an interest; 

intontion storage means for , if tho uoor has co l octed any firot product, assigning a 
correspondence between and storing the first product infomnation relating to the selected first 
product[[J] and a first user identifier identifying the use r if the user has sele cted anv product in 
the first product group: 

product reworking moans, bas e d on the f i rst product information rotating to said first 
prnHnnt n nri thn fl(:innnd prody ^ t -i nfonriation. fo r means for reading out from the stored second 
product Information, second product infonnation that includes the product attribute related to 
said first product and that includes a product name different from the product name of said first 
product Fcworlcing tho f i rst product I nfomnation r ol ating to said first product, into s e cond pro dM^ 
information r ol ating to any oocond product having rolovancy to oa i d firot product; and 

fifct provision means for providing the read out s econd product Information , obta i n e d b y 

paid producVroworking m e a ROrto the user identified with the first user identifier. 



1 6. (currently amended) An apparatus, comprising: co mputer 
storage storing product groups including a first produc t group that a first provider 
provides and a second product group that a second provider provides: and p roduct for making a 
oomputor function as a marketing devic e for promoting on o network oaloc of product group s 
includ i ng a firot product group that a firct provider providoo and a s e con d product group that a 
oooond provldor providos, th e computer product for making tho oomputor function - a s: 
a controller controlling the apparatus according to a process comprising: 

product Btorago moons for storing product information including first product 
information that includes a product name and a product attribute r elating to eachtt»fest 
products product i ncluded in the first product group, and second product Information thai 
includes a product name and a product attribute r elating to 6ach,th o - G000nd product s 
product included in the second product groupJ[;]l 

product - s ei ootion accoptanco means for accepting selection of a firslp roduct in 
the first product group i n which a user takes an interest, [[;]] 

Intontion ctorag o m o ano for, if tho ucor hao seloctod any first product, assigning a 
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correspondence between and storing the first product information relating to the selected 
first productlLIl and a first user identifier identifying the use r 'rf the user has sele cted anv 
product in the first product group. I f:!! 

product roworking moan o , bacod on the fimt product I nformation rolating to said 
f|rrf p^nH i inf ^ riH th a p . nnnnH prnHiint mfnimntioni for r e workina -readlna out. from the 
stored second product information. second_Droduct information that includes the product 
attribute related to said first product and that includes a product name different from the 
product name of t h e fi r ot product i nformat i on r e lating to -said first product,-i nto that 
s econd product i nformation which rolatos to any s ee ond product having rQ l ovancy to caid 
first produot [[;]] and 

6 f0t provi c ion moano for providing the read out second product informationT 
obta i ned by p aid product rowori^ng m e ans> t o the user Identified with the first user 
identifier. 



17, (cun^ently amended) A computer-readable recording medium on which is recorded 
a marketing program for promoting to users^ on a networi^^ sates of product groups including a 
first product group that a first provider provides and a second product group that a second 
provider provides, the computer-readable recording medium on which is recorded, the program 
causing a computer to perfomi a marketing program - fbr oxocuting : 

0 product storago otcp of storing product information including first product Information 
that includes a product name and a product attribute relating to each ,tho firot produotc firoduct 
included in the first product group, and second product information that includes a product name 
and a product attribute r elating to each t ho oocond products groducLincluded in the second 
product group; 

a- produot - se le ctlon aocoptano e st e p of -accepting selection of a first p roduc t in the first 
product group in which a user takes an interest; 

an intent i on Gton:ig e stop if tho usor has solectod any first product of a ssigning a 
correspondence between and storing the first product information relating to said first product, 
and a first user identifier by which the first provider Identifies the user if the user has selected 
anv product in the first product orouo : 

a product rowori<ing ctop, baood on tho first produc t I nform a tion rolating to 6ai44tfst 
prftrfiirf nnH i hn r>Qrnnri prnHtint information, of rowork l ng reading out f rom the stored second 
product information, second product information that includes the product attrib ute related to 
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said first prodiiftt and that Includes a prod u ct name different from the product name Qf..t l=<e4tfst 
product information relating to said first product , into ocoond product information relating t o nny 
oooond produot having ro l ovancy to said f l rot product ; and 

3 firjt provition ctcp of prTrvirtinj the reaiout.second product information & mq[6 oocond 
product, obtain e d I n aaid product roworlcing step, t o the user identified with the first user 
identifier. Ao rocording media heroin, floxib l o d i ckc, hard dioko. oomiconductor momopy, CD- 
ROMc. DVD=, magnptt -p*'""' (""^^) '^"^ ° computer can read may be cit edr 



1 8. (withdrawn) A user-operated computer comprising: a networl<;-connection means 
for communicatively connecting the computer to a network, wherein the computer is connected 
to the marketing device set forth in claim 15 for promoting on a network saies of a product group 
including first products that a first provider provides and second products that a second provider 
provides; a receiving means for receiving from the marketing device second product infonmation 
relating to second products relevant to first products in which the user takes an interest, and 
offering means for outputting, as information relating to suggested products, the second product 
information received from said receiving means. The present invention is applicable to 
computers that the users aforementioned in the first invention operate, 

1 9. (wHhdrawn) For promoting on a network sales of a product group including first 
products that a first provider provides and second products that a second provider provides, an 
information acquisition device tiiatthe second provider uses, comprising: a network-connection 
means for communicatively connecting the Information acquisition device to a networic, wherein 
the information acquisition device is connected to a computer for executing the marketing 
method set forth In claim 2; an acquisition means for acquiring from the computer a first-user 
identifier for designating a first user taking an interest in a said first product, and second product 
Infomiation relating to a said second product having relevancy to the said first product, and 
output means for outputting the first-user identifier tiiat said acquisition means has acquired, and 
the second product information. 



20. (new) A marketing method promoting to users, on a network, sales of product 
groups Including a first product group tiiat a first provider provides, a second product group that 
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a second provider provides, and a third product group tliat a third provider provides, the 
marlceting method comprising: 

storing product infom^tion including a product name and a product attribute relating to 
each product Included in the first product group, the second product group, and the third product 
group; 

accepting selection of a product in which a user takes an interest; 

assigning a con^espondence between and storing the product information relating to said 
product, and a user identifier by which the provider identifies the user if the user purchases the 
product; 

storing at least one of a purchase date and a quantity purchased; 

utilizing the purchase date and the quantity purchased of the product purchased to 
determine and store a preference of the user with respect to products in the first product group, 
the second product group, and the third product group; 

reading out product infomiation from the first, second, and third product groups, based 
on the preference and the stored product infonnnation. the product infonnnation that includes the 
product attribute related to said product and that includes a product name that is different from 
the product name of said product; and 

providing the read out product information to the user identified with the user identifier. 
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